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Mission Statement

“The Artown mission is to strengthen Reno’s arts 
industry, enhance our civic identity and national 
image, thereby creating a climate for the cultural 
and economic rebirth of our region.”
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The Mormon Tabernacle Choir Charles Russell’s “Pigeans”, sold at 
the  Coeur d’Alene Art Auction for $5.6 
million. Photo credit: Michael Scott

Street Performers on West Street Plaza

Reno Philharmonic Orchestra
at Pops on the River

Missoula Children’s Theatre perfor-
mance of the “Jungle Book”.

Artown’s Family Series

Paramount’s Laser Spectacular featuring 
the music of Pink Floyd. 

Ladysmith Black Mambazo, Food 
Bank’s World Music Series

Pilobolus Dance Company

Pilobolus Master Class

Na Lei Hulu, Opening Night of Artown

Bartley Ranch, Beethoven at Bartley  
Series 
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Artown’s tenth anniversary marks a milestone in downtown Reno, proving that the right combination of passion, 

artistic collaboration and community spirit is just what was needed to spark a legacy.  In just ten years, Reno is now 

recognized as a healthy, vibrant and thriving arts and culture center—not only during July, but 365 days a year. Reno 

residents and those throughout the Truckee Meadows now celebrate downtown Reno and tourists travel here specifi -

cally for July arts events.  

The image and perception of downtown Reno has undergone such a dramatic change since the inception of Artown.  

It is diffi cult to recall Reno in 1995. There were closed casinos and many vacant buildings. Both community leaders 

and citizens questioned the reasons for spending money downtown, because so few locals spent time there. 

This perception, thankfully, was ignored by a small group of individuals whose strong vision and belief in making 

things better was convincing enough to inspire change.  This small group of people, with the support of C.I.T.Y. 2000 

(City of Reno Arts and Culture Commission), developed a plan to use the arts to draw locals downtown by showcas-

ing the community’s cultural depth, igniting a renewed community spirit and civic pride. The result was Artown—a 

summer arts festival that has become the catalyst for the economic and cultural rebirth of downtown Reno.  

Since Artown’s inception, signifi cant changes have taken place in our area: a new Nevada Museum of Art; Harrah’s 

Plaza for concerts and shows; the new movie theater dedicated to art fi lms; the renovation of McKinley Arts and 

Culture Center; the conversion of the Riverside Hotel into artists lofts (which is now home of Sierra Arts); the Lake 

Mansion, home to VSA of Nevada, has relocated downtown; the Pioneer Center has a new plaza;  City Hall has moved 

to the heart of downtown; a new judicial court center is being built; an urban kayak course is thriving on the Truckee 

River; the University of Nevada, Reno now has a School of the Arts; and thousands of condominiums are being built 

because people want to live ….downtown.

Artown’s success is based on an ongoing spirit of cooperation and partnership.  The result of these collaborations 

brings together the area’s major cultural groups by providing visibility to emerging artists who need venues and promo-

tion to exhibit and perform their work.  It is this cooperation that exemplifi es the history and spirit of Artown.

ARTOWN HISTORY

“If it’s July, it must be Artown”
- Reno Gazette–Journal
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  “In a community trying to reinvent its downtown and to reinvent its tourist image 
at the same time, Artown has been a revelation and a blessing.  Beyond that, 

it has demonstrated how well a community can work together: the arts groups, 
the hotel-casino industry, local government, businesses, foundations and people 

from across the spectrum.”  
- Reno Gazette–Journal

The following statistics demonstrate the record numbers for Artown’s 10th anniversary:   

■ Artown presented more than 300 events in over 82 locations, collaborating with 87 partners.

■ Record breaking attendance of over 260,000. (65,000 are attributed to the live broadcast of 7 events on Reno’s

 channel 13).

■ 80% of all events were produced, performed and created by local artists.   

■ Due to the generosity of sponsors, foundations and individuals 74% of all events were free to those  

 who attended.  

■ An average of 15% of all ticket sales were sold to visitors from out of the area.  

■ According to our survey we learned that 23,400 Artown attendees were from out of town.

■ 73% of all Artown attendees purchased food and beverages during the festival.

■ 30% of all attendees enjoyed gambling in addition to the arts events.

■ When visiting from out of town, people stayed an average of 9 nights during Artown.   

■ The unique visits to renoisartown.com totaled 9679 from June 5 – July 31.  

“July was the most EPIC month of business I’ve had yet. I increased my bottom line 
by $20,000 in ONE MONTH!  As a third generation Nevadan, Artown is giving Reno 
the identity it never had before.”   -Kevin McGehee, Owner of The Green Room Bar 

Artown 2005 focused on showcasing the best local arts and artists, combined with guest artists, to create the 

most artistically diverse festival possible.  Artown 2005 set a goal of engaging new audiences in the arts, and 

introducing new artists to our audiences.  All venues with free events were fi lled to capacity and all ticketed events 

sold out.

Artown has always had its roots as a community arts festival.  This year was no exception featuring 258 events 

that were created, organized and presented by many local artists, arts organizations, galleries and businesses, all of 

which focused on the amazing and diverse talents found year-round in our community.      

ARTOWN PROGRAMMING AND HIGHLIGHTS
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Our headline concert artists for Artown 2005 were selected to enhance the festival by providing opportunities for 

Reno to see and hear groups and artists they may otherwise not have the privilege of experiencing.  The diverse of-

fering of these highlighted events demonstrates the broad range of Reno’s audience base. Artists this year included a 

Hawaiian contemporary dance company Na Lei Hulu; the biggest and best choir in the world, the Mormon Tabernacle 

Choir; an amazing performance by modern dance company, Pilobolus; the classical jazz fusion group, Turtle Island 

String Quartet; the visual and auditory Laser Spectacular; the beautiful Ahn Trio; and the eclectic East Village Opera 

Company.

“How ignorant I was to all that Reno had to offer!  I had mistaken Reno for being only 
a gambling town. How wrong I was.  Just a few minutes walk from the casinos is the 
Truckee River- one of the only urban rivers I know of that is fully respected by the 
city it winds through.  A walk along its banks reveals miles of green parklands, and 
right next to the Artown stage its rapids create a magnifi cent water park.  I spent 
the day tubing in the water, waiting for sound check.  I’m going to take every oppor-
tunity to get back to Reno.  It was a great - and unexpected- highlight of our tour.”  

-Tyley Ross, Co-Founder and Lead Singer, East Village Opera Company  

In support of Artown’s 10th anniversary this year, the City of Reno, Artown’s major sponsor, contributed an additional 

$75,000. This additional funding allowed Artown to provide new and innovative programs as well as enhance existing 

programming.  

■ Artown After Dark, a program designed to engage audiences who attend events late at night, was introduced.

■ Enhanced caliber of musicians at Food Bank’s World Music Series and Rollin’ on the River.

■ The Downtown Art Market, in conjunction with the Pioneer Center and Sierra Arts, provided visual artists the

 opportunity to display and sell their art on the Pioneer Plaza.

■ Street performers were hired to perform at various locations all around the city, throughout the month. Locations 

 varied from the Airport to West Street Plaza to Bartley Ranch Regional Park.

■ Project Bandaloop returned to Reno and performed at Sierra Arts.

■ A new and improved movie screen was purchased for Movies in the Park.

■ The additional funding also enabled Artown to hire an outside public relations fi rm to enhance national 

 publicity efforts.

Overall, the Artown 2005 programming created a buzz of arts activities throughout the City of Reno.  Those involved 

in the festival, including audience members, artists, presenters and sponsors, exhibited a strong sense of ownership 

and pride in making Reno a great place to work and live.
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Artown is for everyone.  One of our goals in 2005 was to reach an even broader, more diverse audience than in years 

past.  The following efforts were made to diversify and grow Artown audiences:  

■ Promotional material, outlining senior friendly Artown events, was produced and distributed to 22 retired and

 assisted living communities in the months leading up to the festival. 

■ These same communities were given the opportunity to pre-purchase a block of tickets for three different  Artown

 produced events.

■ A youth publication, listing all youth friendly events and educational opportunities was distributed to every

 elementary school child in Washoe County.

■ In an effort to reach even more families, the youth publication was also distributed to organizations

 including the Boys and Girls Club, the Children’s  Cabinet, Big Brothers Big Sisters and the City of Reno Parks,

 Recreation and Community Service Department.

■ Mormon Tabernacle Choir fl yers were distributed to all choir students in the Washoe County School District.

■ Flyers promoting the Missoula Children’s Theatre’s “The Jungle Book” auditions were distributed to all drama 

 teachers in the Washoe County School District.

■ Dance studios throughout the Truckee Meadows were invited to send four students to a free workshop with

 Pilobolus Dance Theater, compliments of Artown.

OUTREACH

As a direct result of the efforts listed above we know:

■ 2,455 children participated in Artown’s award winning “Discover the Arts” free weekday programs.

■ 40 Local youth had the opportunity to audition and perform in the musical theater through the Missoula Children’s 

 Theatre project.  Other children learned what goes on behind the scenes and participated  as theater technicians.

■ 750 youth from “disadvantaged/at-risk” neighborhoods participated in enrichment workshops through the Missoula 

 Children’s Theatre Project.

■  25 local dance students participated in a master class given by Pilobolus Dance Theater.

■ 80 “Bigs and Littles” from Big Brothers Big Sisters joined Artown for the Family Series performance of 

 “Beakman Live.”

■ Classic Residence by Hyatt purchased a block of tickets and joined Artown for the production of “Always… 

 Patsy Cline.”
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...“No event does more to correct the widespread
misunderstanding of what Reno is than Artown. 
Artown is the most powerful counter in the world to that.” 
- Tad Dunbar, Anchor, KOLO News Channel 8 and Artown Sponsor  

Providing multicultural programming targeted at all the people of Reno is a major priority, not only for the Festival, 

but also for our community year-round.  

A partnership between Artown and “Rollin’ on the River” provided the audience with a full evening of Hawaiian music 

and dance.  These artists performed to a capacity opening night crowd of over 3,500 in Wingfi eld Park. Artown’s 

partnership with the Food Bank of Northern Nevada to present the “Food for the Soul” World Music Series, in Wing-

fi eld Park continued to build cultural bridges by presenting diverse ethnic music. Artists this year included the Gospel 

Hummingbirds, Ladysmith Black Mambazo, Russian Firebird Quartet and in a partnership with the Nevada Hispanic 

Chamber, the Reno Jazz Orchestra presented “A Night in Havana.”

Artown also co-presented cultural celebrations on weekends in July. Audiences were invited to experience different 

foods, music, art and people at the Reno Basque Festival, the Reno Celtic Celebration, and the “Drum, Dance and 

Didgeridoo” festival.  Other cultural events included the Manila Gardens Restaurant who provided various ethnic cui-

sines and entertainment weekly, and a “Celtic Summer’s Eve” performed by the Reno Irish Dance Company.

MULTICULTURE

“Whatever I see or hear never fails to brighten my life a bit more and enlarge my 
understanding and appreciation of the

boundless creative capacity of human beings.
It is a grand civic event.”

- Mel Shields, Sacramento Bee

■ Local artist, Phyllis Shafer was selected to create the signature piece of art for the 10th anniversary. Her artwork

 was a perfect match with the festival. Visual rhythms move throughout her work that depicts the Truckee 

 Meadows in a landscape guash that has been applauded by the entire community.  Local artists will continue to

 be selected for future Artown promotional materials.  

NEW AT ARTOWN
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■ A new individual membership campaign, Friends of Artown, inaugurated in 2005 was met with 

 overwhelmingly positive results. Artown acquired 105 “Friends,” with gifts ranging from $25 to $5,000.

■ Seven events were broadcast live via SNCAT from Wingfi eld Park through a new program provided  by the City

 of Reno. This allowed the opportunity to those people who were not able to attend Artown, to instantly become

 engaged in the festival. 

■ Artown, in collaboration with Sierra Arts, the Nevada Arts Council and the City of Reno, met with Reno artists and

 arts organizations to understand how  Artown can better serve artists and how artists can better work with 

 Artown. Benefi ts were achieved by all parties as a result of this meeting. Artown will conduct meetings annually

 to ensure open lines of communication continue. 

■ The “Little Book of Artown” created by CLM Design and printed by the Reno Gazette-Journal has been a huge

 success with Artown attendees. Continuous comments from audience members and arts groups emphasized

 that through this tool, people attended more events and were able to track events daily throughout the festival. 

■ Lyman Public Relations enhanced Artown’s national coverage. At Lyman’s direction, Beth Macmillan traveled to

 California in April to share enthusiasm about Artown and Reno. As a direct result, members of the media traveled

 to Reno during  Artown and are telling our story to their circulation. In addition, Artown’s national coverage this

 year  was greatly enhanced.  

■ Washoe Grill and Bonny Doon made available an Artown Sauvignon Blanc wine this year. Every bottle of wine

 sold benefi ted Artown.

■ The Coca Cola Corporation made possible a signifi cant in-kind contribution of product throughout July. All sales

 benefi ted Artown and presenting organizations.
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Collaborations
Collaborators Event
Artouring 
Nevada Museum of Art

Studio Tours and Workshops

Artown
Food Bank of Northern Nevada 
Reno Jazz Orchestra

World Music Series

University School of the Arts           
Sierra Arts                                      
VSA of  Nevada
Nevada Museum of Art 
Various Arts Groups
Reno Pops Orchestra
Carson City’s Brewery Arts Center                              

Discover the Arts

Reno Municipal Band
Sierra Nevada Master Chorale

The Happiest Show in Town

Artown
Eldorado Hotel Casino
Reno Youth City Council

Reno Idol Competition

Artown
Eldorado Hotel Casino
Hermitage Gallery

Plein Air Paint-Out

Artown
Washoe Grill
Wine Merchants

Artown Wine

Artown 
Washoe Grill

Food and Promotional Items

Artown
Pilobolus Dance Company
Local Dance Studios

Master classes with The Pilobolus Dance Company

Meadowood Mall
Reno Chamber Orchestra

The Reno Chamber Orchestra at Meadowood Mall

First United Methodist Church
Department of Music/UNR

Sweet Vibrations : Concerts at Church          

Reno Hilton
Rocky Horror Picture Show

Rocky Horror Picture Show

Sands Regency
For the Love of Jazz

Sunday Jazz at the Sands

Inner Rhythms Dance Company 
Creative Performing Arts Center
Sierra Nevada Ballet
CityKids

Dancing in the Park Series
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Collaborators Event
Sierra Water Color Society                                                    
Washoe Medical Center’s Promenade Gallery             

Sierra Water Color Society Art for the Healing Art

St Mary’s Art Center
Barnes and Noble

Conversation with Artists

Ageless Repertory Theater
Reno and Sparks Libraries

Theater Productions

Silver Legacy
Reno Philharmonic

Silver Legacy Birthday Celebration with the Reno Philhar-
monic

Sierra Antiques
VSA of Nevada

Treasures in Your Attic Art and Antique Appraisals

Bella Voce
Mile High Jazz Band

Nevada Poetry and Stories of Settlers Set to Music and 
Song

Washoe County Concert Association
Northern Nevada Music Teachers Association

Steinway Series

KTHX
Great Basin Brewing Company
Nevada Museum of Art

First Thursday

Participating Nurseries
Dickson Realty
Lake Mansion

Pond and Garden Tour

Featured Local Artists
Moana Nursery

An Evening of Art

Northwest Reno NAB
Somersett

Family Kite and Bike Festival

Pioneer Center 
Sierra Arts
Artown

Downtown Art Market

Reno Silver Dollar Chorus
High Desert Harmony Chorus
Playback from Northern California

Harmony Thru the Ages

The Green Room
Local Artists
Artown

Artown After Dark

Truckee Meadows Quilters
Reno Downtown Library
Dreamer’s Coffee House and Art Gallery                 

A Quilter’s Exhibit
 
Annual Juried Art Contest and Award Ceremony

Nevada Artists
Bleulion Art Gallery
Local Artists

Populus
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“It is such an honor for the City of Reno to be so closely linked to this truly in-
ternational, spectacular event! It hardly seems like it can be the 10th year. My 

personal thanks to you and our 
community’s tenacious arts and culture enthusiasts that have worked so hard for 

such a great cause!” 
-Sharon Zadra, Reno City Council

The City of Reno also regraded Wingfi eld Park and added a new sound system to improve sightlines and the overall 

experience of Wingfi eld Park performances.

Total City of Reno contribution (cash and in-kind): $460,000.00

Our Major Funder: The City of Reno

 The City of Reno, from Artown’s inception ten years ago, continues to be its principal supporter and host.  The 

City increased its fi nancial support this year to ensure the 10th anniversary festival would be an event to remember. 

In turn, Artown has brought a rich variety of performing and visual arts to Reno and fi lled the downtown venues with 

enthusiastic audiences throughout the month of July. The foresight and leadership demonstrated by the Mayor, City 

Council, City Manager, and staff in support of the arts and of Artown provides the atmosphere to challenge ourselves 

to continue to grow and to fl ourish.

City of Reno
Bob Cashell, Mayor
Dave Aiazzi, Councilman
Pierre Hascheff, Councilman
Sharon Zadra, Councilwoman

Dan Gustin, Councilman
Jessica Sferrazza, Councilwoman
Dwight Dortch, Councilman
Charles McNeely, City Manager
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Sponsorship/Support

Festival Sponsors
Artown’s major festival sponsors were asked to increase their contribution this year by an additional $5,000, which 

afforded them not only tremendous exposure in the summer festival, but additional recognition in the “Spirit of Artown” 
festival in late autumn 2005.   

Their generosity has helped Artown in making a signifi cant impact on arts and culture in Reno.  We are honored to 
partner with the following corporate contributors:   

Total Festival Sponsor Contribution:  $117,500

Media Sponsors
Thanks to our media partners the public was kept well informed and up to date on the events during the month of 

July.  Artown applauds the continuing support of:

Total Media Value:  $616,145

“Sierra Pacifi c Power Company has been energizing Reno for over 100 years. 
Over the past 10 years, Artown has brought a whole new energy to our region. 
On behalf of Sierra Pacifi c and its northern Nevada employees, here’s to many 
more decades of electrifying entertainment during the month of July!”
-Jeff Ceccarelli, Sierra Pacifi c
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Foundation and Government Agencies

Thanks to the philosophy of raising the quality of life for all through arts and education, we recognize our valued 
foundation and *government agency sponsors: 

Total Foundation and Government Agency Contribution: $213,039

Bretzlaff Foundation 
E.L. Cord Foundation 
E.L. Wiegand Foundation 
Gabelli Foundation 

Lemelson Education & Assistance Program 
Leonette Foundation 
*Nevada Arts Council 
Robert Z. Hawkins Foundation 

Artown Produced Event Sponsors

Artown continually strives to showcase the best of Reno’s vibrant artistic community while bringing in national art-
ists that add stimulation and inspiration to our festival.  We would like to recognize our event sponsors that participate 
in and contribute to our Artown-produced, world-class events:

Total Artown Produced Event Sponsor Contribution:  $105,500

Ashley Furniture 
into homes 
Circus Circus an MGM Mirage Co.
John Ascuaga’s Nugget 
Countrywide Home Loans
Northern Nevada Dairymen 
David Morris Group @ Remax Realty
Rapscallion Seafood House & Bar  
Damonte Ranch

Somersett  
Dickson Realty
The Sands Regency 
Gary & Wendy Broad 
UNR School of the Arts 
Harrah’s 
Western Nevada Supply 
IGT 

Other Contributions

Total Value of Other Contributions:  $34,511

Luce & Son/Bonnie Doon/Artown Wine
Coca-Cola 
Washoe Grill 
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The following individuals and organizations
also contributed:

A2n2 Advertising Associa-
tion
Adagio Trust Company 
Ageless Repertory Theater 
Alexa Bernal
All American Piano
Allan Fuller
Americom Broadcasting
Anderson & Dorn, Ltd.
Argenta
Artouring 
Asha Bellydancers
Atlantis Casino Resort
Bantu Spirit
Barbara Bentel
Bella Voce 
Ben’s Fine Wine & Spirits
Bill Copeland
Black Bear Diner
Bleulion Art & Space
Bruka Theatre 
Camelot Party Rentals
Cami Kaiser
Carol Taylor
Cass Kirkham
Caughlin Ranch Elementary 
School
Charles Schwab Bank
Citadel Broadcasting
CityKids
Clair Earl
Clear Blue 22
Controlled Burn 
Cost Plus World Market
Dart Liquor
David Mathis
Donna Crooks
Dorothy Parker
Dreamer’s Coffee & Art
EJ’s Jazz Café
Elizabeth Lydon
Erin Fey
Erlach Computers
Ferrari-Lund
First United Methodist 
Church

Friends of the Washoe 
County Library
Food Bank of Northern 
Nevada
Fuze
Historic Reno Preservation 
Society
Hobey’s Casino
Icon Fine Art & Photography
InnerRhythms Dance 
Theatre
Ira Hansen & Sons Plumb-
ing
Johnny’s Little Italy
Jon Edmondo
Jungle Vino
Karen Bricca
La Vecchia Ristorante 
Italiano
Larry Walters
Laurie McFee
Lenox Barns
Linda Williams
Lindsay Bernal
Lotus Communications
Manila Garden and Restau-
rant
Marion D. Condie
Mark Simon
Michael Coulson
Microsoft Licensing
National Automobile 
Museum
Moana Nursery
Model Dairy 
Milana Mason
Mile High Jazz Band
Moana Nursery
Model Dairy 
National Automobile 
Museum
Nevada Historic Society
Nevada Humanities
Nevada Museum of Art
Nevada Offi ce Machines
Nevada Opera

Nevada Performing Arts
Nextmedia Group, Inc.
North Hills Veterinary Clinic
Northern Nevada Music 
Teachers Association
Northwest Neighborhood 
Advisory Board
Patricia Cooper-Ross
Patricia Copeland
Peppermill Hotel Casino
Petfolio Magazine
PF Chang’s 
Physician Management 
Associates
Port of Subs
Reno Celtic Celebration
Reno Chamber Orchestra
Reno Hilton
Reno Irish Dance Company
Reno Jazz Orchestra
Reno Municipal Band
Reno News & Review
Reno Philharmonic Guild
Reno Philharmonic
Orchestra
Reno Pops Orchestra
Reno Urban Forestry
Commission
Reno Youth City Council
Reno Zazpiak Bat Basque 
Club
River Walk Merchants Wine 
Walk
Riverside Artist Lofts
Roben Callahan
Ross Manor
Russell A. Foulk 
Sarah Ragsdale
Scolari’s Food and Drug
Sheppard Fine Arts Gallery
Siena Hotel Spa Casino
Sierra Arts
Sierra Nevada Ballet
Sierra Nevada Master 
Chorale
Sierra Watercolor Society

Silver Club Hotel Casino
Silver Dollar Chorus
Silver Legacy Resort Casino
Silver Peak Restaurant & 
Brewery
SNCAT
Solaegui Engineers, Ltd.
St. Ives Florist
St. Mary’s Art Center in 
Virginia City
Star Liquor
Stremmel Gallery
Tahoe Quarterly
The Green Room
Timothy Dyches, MD
Tom Bourke
Tomaato’s Restaurant
Trader Joe’s
Truckee Meadows Commu-
nity College
Truckee Meadows Quilters
Truckee Meadows Sculpture
University of Nevada-Reno 
School of the Arts
Uptown Market
Van Ness & Sharron 
Hanson
Vocal Art Works
VSA of Nevada
Washoe County Concert 
Association
Washoe County Library
Washoe Wine Company
West Second Street Bistro
Youth Artworks
Yesco
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1996
Attendance: 30,000
Economic Impact: 
Unavailable

1997
Attendance: 60,000
Economic Impact:
Unavailable

1998
Attendance: 71,000
Economic Impact:
Unavailable

1999
Attendance: 102,000
Economic Impact:
$3,490,699

2000
Attendance: 137,000
Economic Impact: 
$5,557,356

2003
Attendance: 140,000
Economic Impact: 
$6,216,310

2004
Attendance: 141,000
Economic Impact: 
$11,940,071

2005
Attendance: 260,000
Economic Impact: 
$12,410,867

2001
Attendance: 161,000
Economic Impact: 
$5,540,060

2002
Attendance: 146,000
Economic Impact: 
$5,710,713



2005 Media Recap
This year our media partners, KOLO and the Reno-Gazette Journal, provided signifi cant coverage for Artown, above 

and beyond previous years. As well, radio was utilized for numerous promotional giveaways and announcements, and 

contributed notable coverage for our event as added value or at no charge. In addition, we continued our marketing 

with additional resources, such as casino marquee and billboard displays, and E-blasts from casinos and the RSCVA. 

We also added SNCAT broadcasts to our media portfolio in 2005, which drastically increased Artown’s exposure 

throughout the community. Here is a breakdown of Artown media coverage for 2005. 

KOLO NewsChannel 8 (Media Sponsor)
Total Media Value: $71,665.00 (in-kind contribution= $4,465.00)
■ 109 commercials.
■ Mormon Tabernacle Choir PSAs.
■ 3 “Artown Experience” PSAs, aired in rotation.
■ Internet link/event listings.
■ Weather Wall.
■ Live interviews Monday through Friday on News Channel 8 Daybreak.
■ Artown coverage on various news shows.

Total Artown cash investment: $5,015.00

Reno Gazette-Journal (Media Sponsor)
Total Media Value: $544,479.96 (in-kind contribution= $47,680.29)
(Formula for determining newspaper value is total cash contribution + in-kind contribution + total publicity inch count 
@ open newspaper rate)

■ 25,000 full-color, 48-page ”Artown Tenth Anniversary” programs.
■ Insertion of program into 11,000 copies of “Reno Magazine”, inclusive of mailings to 8,000 subscribers and 3,000
 individual sales in various retail outlets.
■ Advertising sold within the program to 32 local and national businesses.
■ Full-page, full-color “Thank You” ad in Sunday edition.
■  Insertion of 75,000 Little Red Books into Wednesday edition of paper.

Total Artown cash investment: $54,653.48

Tahoe-Carson Area Newspapers (TCAN)
Total media value: $4,016.60
■ Ads placed in 7 TCAN publications.
■ Articles written in Tahoe World, Sierra Sun and the Record Courier.
■ Ad for Artown “Family Series”, placed by Somersett.

Total Artown cash investment: $1,566.60
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Reno News & Review
Total Media Value: $75,462.00 (in-kind contribution=$13,094.00)
■ Full page ad promoting “Rollin’ on the River” each week in July.
■ Special 15-page “Artown Preview” section editorial (6/30).
■ Four 3/5 page color “Artown Highlights” editorials (7/7, 7/14, 7/21, 7/28)
■ 1/10 page color “Artown’s Economic Impact” promo (7/7).
■ 3/20 page color Artown Website promo (7/14).
■ 1/10 page color Artown Website promo (7/21).

Total Artown Cash investment: $10,435.00

Tahoe Quarterly Magazine
Total Media Value: $5,000.00
■ Artown informational piece.
■ Full-page Mormon Tabernacle Choir ad in spring edition.

Total Artown cash  investment: $0.00

Northern Nevada Family Life Magazine 
Total media value: $4,650.00 
■ Insertion for “Family Series”, ad placed by Somersett.
■ Full-page Artown editorial in both June and July issues
■ Two-page spread in Calendar section.

Total Artown cash investment: $0.00

Reno Radio Representatives
Total Media Value: $54,115.00
(Radio stations are KLCA 96.5 FM, KRNO 106.9 FM, KODS 103.7 FM, KWNZ 93.7 FM, KZTQ 97.3, KBZZ 1270 AM, 
KJFK 1230 AM)
■ 200 Artown promotional announcements on KZTQ, KRNO and KLCA.
■ 30 minute interview on community awareness show, “Insight,” Sunday, 6/26.
■ Approximately 15 per week for 4 weeks in July., Artown AfterDark recorded and live promotional announcements
 on KZTQ.
■ 20 promotional announcements per station, per giveaway for Ahn Trio and Pilobolus promotional ticket giveaways
 on KRNO, KZTQ and KODS.
■ Mormon Tabernacle Choir ads, run dates 5/30-6/26.
■ KWNZ was the radio sponsor for Reno Idol contest.

Total Artown cash investment: $1,287.75

Nextmedia 
(Radio stations are KTHX 100.1 FM, KJZS 92.1 FM, KRZQ 100.9 FM, KURK 92.9 FM)
Total media value: $19,625.00
■ 35 thirty-second promotional announcements for Ahn Trio promotional ticket giveaway on KJZS.
■ A minimum of 35 promotional announcements for Artown and “Rollin’ on the River” per week for 5 weeks. 
■ 35 thirty-second promotional announcements for Paramount/Pink Floyd Laser Show promotional merchandise 
 giveaways on KURK and KTHX, plus web banner/link on KTHX website, www.kthxfm.com.

Total Artown cash investment: $2,210.00
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Lotus Radio Corporation
(Radio stations are KOZZ 105.7 FM, KDOT 104.5 FM, KUUB 94.5 FM, KPTT 630 AM) 
Total media value: $31,650.00
■ KOZZ was the radio sponsor for Paramount’s “Laser Spectacular” featuring the music of Pink Floyd.
■ Approximately 15 promotional announcements between 7/18 and 7/23 on KDOT for promotional ticket giveaway,
 an e-blast promoting the event, plus a website banner/link on www.KDOT.com.
■ Approximately 300 live and recorded promotional announcements and ticket giveaways between 5/31 and 7/23 on
 KOZZ, web banner/link on www.KOZZradio.com.
■ Inclusion in weekly KOZZ E-Blasts.
■  Inclusion on the KOZZ show calendar fl yer, brought to all events.

Total Artown cash investment: $2,000.00

Citadel Communications
(Radio stations are KBUL 98.1 FM, KNEV 95.5 FM, KKOH 780 AM, KWYL 102.9 FM)
Total media value: $30,950.00
■ KKOH was the radio sponsor for the Mormon Tabernacle Choir performance. 
■ KBUL partnered with Artown for “Always...Patsy Cline”.
■ A minimum of 40 recorded and live promotional announcements and promotional ticket giveaways on KKOH from 
 6/20 through 7/2.
■ 30 promotional announcements per week for 8 weeks prior to the show.
■ Approximately 66 promotional announcements plus promotional ticket 
■ Giveaways on KBUL from 7/4 through 7/27.

Total Artown cash investment: $850.00

KUNR 88.7 FM
Total media value: $11,400.00
■ Daily 4-minute Artown updates, twice a day, Monday through Friday and once a day on Saturdays 
 throughout July. 
■ Ahn Trio promotional announcements and ticket giveaways for 4 weeks.

Total Artown cash investment: $2,165.00

KBDB 1400 AM
Total media value: $250.00
■ 2 weeks of “Always...Patsy Cline” promotional announcements and ticket giveaways on Ken Haskins “Nostalgia” 
 Saturday morning show. 

Total Artown cash investment: $0.00

Additional Artown Marketing
Total media value: $40,765.00
■ Peppermill marquee display.
■ Atlantis marquee display.
■ 4 weeks of RSCVA E-Blasts.
■ Circus Circus E-Blasts.
■ YESCO billboard display on I-80. 

Total Artown cash investment: $0.00

■ Artown logo GoBo on side of Reno Hilton.
■ Reno Hilton Marquee display .
■ SNCAT broadcasts on Channel 13.
■ Tag on all Ashley Furniture radio ads promoting
 “Laser Spectacular”.
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Friends of Artown

Local audiences remain the heart and soul of Artown.  A new individual membership campaign, Friends of Artown, 

inaugurated in 2005 was met with over-whelming results. Members received anything from posters and lapel pins to 

complimentary headliner tickets and VIP passes and discounts on merchandise.  But, more importantly, they received 

the pride in knowing that they could take personal ownership in helping to promote and foster local artists, inspire 

thousands to participate in the arts, and to bring extraordinary art, cutting edge performances, and emerging artists 

and favorite standards into our community. Thank you for being a “Friend”!

Best Friend/$5,000               
Ranson & Norma Webster
Foundation             

Partner/$1,000
DiRienzo, Fred & Margaret          
Satre Family Charitable Fund

Yr Round Friend/$365    
Aiazzi, Dave  
Ardito, Julie      
Attaway, Michele 
Cooper-Ross, Patricia     
Fey, Christine  
Fox, Sandie              
Gingold, Dr. & Mrs. Jeffrey 
Gordon, Sandy 
Grisham, Patrica 
Jackson, Gerald 
Lynch, MD, James  
Mudge, John & Kathleen 
Winograd, Ellen  
 
Buddy/$250
Boyden, Sheri

Cobb, Tyrus & Sue Ellen
Speicher, Joel 
Szony, Ferenc

Mates/$75-$100
Atcheson, Lynn
Begbie, Linda & Jim
Benna, Bruno & Edna
Cornell, Richard & Denise
Cox, Robert
Dixon. Erin
Drake, D.E.
Engstrom, Larry
Goddard, Marybeth
Richardson, Donald
Springer, Rowena
Payant, Robert & Virginia
Trampus, Mary
Walters, C.J.

Pal/$50
Andrews, Byllie
Burriss, Brian
Crane, Stewart & Pat 
Dobrus, Mary

Engeldinger, Sharon
Fruzzetti, Alan & Armida 
Heitzig, Duane
Hewitt, Marilyn 
Hurlburt, Gail
Irvin, Edmund & Diane 
Langman, Julie
Libert, Keith & Christine 
Lynn, Christopher 
Mancini, Brooks
McCarty, Penny
McQuarrie, Lynn
Milldrum, Ann
Myers, Sally
Nolte, Helen
Oliverio, Nettie
Pallesen, Ruth
Parr Norton, Cecilia
Pulver, Peggy & Ken 
Rosenblatt, Daniel
Ryan, Annie
Sauls, Mat
Schroeder, John
Shaheen, Dan & Gia 
Shewan, James
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Slobe, Scott 
Spain, Stacey 
Strunk, Rhonda 
Thyr, Bill  
Vaught, Ron
Walker-Hill, Karen
Williamson, Virginia 

Chum/$25
Bayer, Christine 
Bishop, Elaine 
Brown, Tim & Ann     
Bellister, Kristin
Cafferata, H. Treat & Patricia 
Chubb, Janet
Crow, Jennifer 

Czarnik, Becky
Dolian, James & Carol 
Fricke, Harlan & Carolyn 
Goetz, Jack & Dorothy 
Haynes, Dayle & John  
Jessup, Martha 
Johnson, Brent & Jessica 
Jones, Richard 
Johnson, Cheryl
Kenyon, James 
Krefting, Judith
Kutten, Linda 
Major, Michael 
Martin, Pat & Sally 
Miskimmins, Erin
Muller, Ernest & Mary 

Mustard, Donald & Mary 
Neville, Helen
Pennington, Michael
Peterson, Linda
Phillips, Gerald
Richardson, Debra
Root, Jenifer & Brian 
Schraub, Niki
Schroeder, Ted & Susan 
Shonnard, Joan
Swan, Evie 
Turnbull, Bonnie  
Utter, John & Anne Marie  
Volpp, Rosemary
Wells, Karen 

Artown attendees wait out the storm for a performance of “Always…Patsy Cline.”

2005 Final Report [26]





*Recorded media values are less Artown’s cash contribution

KOLO $66,650.00
Reno Gazette-Journal $489,826.48

All Radio $139,477.25
Other Local Media Outlets (TCAN, RNR,Tahoe Quarterly Magazine, No. NV Family Life Magazine) $77,127.00

Additional Marketing Campaign $40,765.00
$813,845.73

+
Artown Sponsors 

(Funding toward the administration and marketing of Artown)

City of Reno Title Sponsorship of Artown $460,000
Corporate Sponsorships of Artown $117,500

Foundation/State of Nevada $213,039
$790,539

+
Friends of Artown 

$16,147
+

 Individual Event Budgets
Budgets of 68 participating arts organizations for Artown events

Artown events budgets (Total $411,552): Ahn Trio, Always… Patsy Cline, Beethoven at Bartley, East Village Opera 
Company, Discover the Arts, Family Series, Laser Spectacular, Mormon Tabernacle Choir, Movies in the Park, Na Lei 
Hulu, Pilobolus.
Individual Organization budgets: The Basque Festival ($14,539), The Celtic Celebration ($35,085), The Great Basin 
Chautauqua ($53,023), Bruka Theater ($10,000), The Food Bank of Northern Nevada ($59,488), The National 
Automobile Museum ($9,856), Reno Municipal Band ($20,228), Reno News and Review ($21,372), Sierra Arts  
($40,240), Reno Philharmonic Guild ($41,500), Nevada Opera ($21,157), VSA of Nevada ($8,400), Youth Art 
Works ($45,883), Asha Belly Dancers ($9,656), Sierra Nevada Ballet ($7,000), Inner Rhythms Dance ($7,399), 
Creative Performing Arts Center ($6,853), Reno Silver Dollar Chorus ($7,244) For The Love of Jazz ($7,200), Chief-
tains /John Ascuaga’s Nugget ($35,000)
+ 48 additional events at an average budget of $1,783 each (total $85,584)

Total Event and Organization budgets $ 958,259

Creating Wealth
This report will provide two bottom line numbers. A total wealth number that includes money paid to visiting 

artists and a “Local Wealth” number that will calculate wealth generated here in northern Nevada. However, neither of 

these numbers will include a calculated value of broadcast news stories. Also, this number does not assign a value 

to out-of-market publicity. Due to the widespread national coverage this year, we are simply not able to calculate 

that number. 

Artown Festival Total Media Value, Including In-Kind
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 Of the estimated 195,000 people attending the month long festival 461 responded to the 2005 Artown survey.  
88% had local zip codes and 12% had zip codes from out of the area. The following consumer spending fi gures are 
based upon the information provided from the survey results, then applied to the attending populations.

Purchase of food and or beverages = $3,595,761
(Average purchase per person $25.26 X 73% of total Artown attendees)
Expenditure at a Casino =$3,415,815
(Average expenditure per person $58.39 X 30% of total Artown attendees)
Expenditure on Hotel Accommodations = $426,816
(Average expenditure per person $96.00 X 19% of persons from out of town)
Expenditure on shopping and gifts = $1,246,888
(Average expenditure per person $58.13 X 11% of Artown attendees)
Expenditure at Special Events=$75,578
(Average expenditure per person $46.25 X7% of persons from out of town)
Expenditure at Shows and Entertainment = $210,600 
(Average expenditure per person $60.00 X15% of persons from out of town)
Expenditures at Museums= $89,526
(Average expenditure per person $29.43 X13% of persons from out of town)
Expenditure on recreational activities = $565,500
Average expenditure per person $29.00 X 10% of Artown attendees)

$9,626,484

Estimated Local Wealth Created by Artown: 
$12,205,274.73

* In order to determine a realistic value of wealth created in the northern Nevada economy, 
we have subtracted all fees paid to artists and performing groups from out of town.

Estimated Total Wealth Created by Artown: 
$12,410,867.73

Estimated Artown Consumer Spending
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Elle Magazine, July 2005

Alaska Airlines Magazine, July 2005
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Artown Exposure

Print Publications
Elle Magazine
Arthur Frommer’s Budget Travel Magazine
Contra Costa Times
The Oregonian
Outlands Magazine
Sacramento Bee
Alaska Airlines Magazine
Granite Bay View
San Mateo County Times
Oakland Tribune
San Francisco Chronicle
LA Daily News Group
Las Vegas Review-Journal
Fresno Bee
Sierra Sun
Tahoe World
Moonshine Ink
San Ramon Valley Times
Estates West Magazine
Nevada Woman
Reno Magazine
Tahoe Quarterly 
NCOT Planner
Record Courier
The Arizona Republic
Modesto Bee
Amarillo News
Pittsburgh Post Gazette
Daily Free Press
Decatur Daily
East Bay Express
Sunday Valley Times
Courier Journal
Mercury News
Vancouver Providence
Daily Tribune
Reno News and Review
Reno Gazette-Journal
ANG Newspaper Group

Electronic Media
USATODAY.com
SignonSanDiego.com  
VIA Online Events
NCTimes.com
CityofReno.com
RenoTahoeabout.com
Travel.yahoo.com
Igougo.com
Renoceltic.org
Judges.org
Bawdyscaste.org
Gotorenotahoe.com
Newsreview.com
Newtoreno.com
Ashabellydancers.com
Artsoul.homestead.com
Reno.com
Sierra-Arts.org
Theatercoalition.org
KOLOTV.com
RGJ.com
Foxreno.com
Historicreno.org
FBNN.org
TMCC.edu
Wcities.com
SNCAT.org
Yournevada.com
Eldoradoreno.com
Wildfl owervillage.com
Vsarts.org
Washoecountyparks.com
About.com
Contracostatimes.com
Sixnewthings.com
Mountaingetaway.com
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2005 ARTOWN FESTIVAL SURVEY RESULTS
Artown staff and volunteers gathered 456 surveys during July 2004 and 461 surveys during the 2005 Artown Festival.

1.  What is your zip code?  
Category 2005% 2004%
Reno/Sparks 88 84
Out of Town 12 15
No Answer  1
  
2.  Who did you come with today?  
(Respondents selected multiple options. Percentages are calculated on number of surveys gathered.)
Category 2005% 2004%
By Myself 8 10
Family 28 35
Friends 44 42
Sponsor/Partner 34 35
Children 10 14
Out-of-town guests 2 4
Other 2 2
  
3.  How did you hear about this event? 
(Respondents selected multiple options. Percentages are calculated on number of surveys gathered.)
Category 2005% 2004%
Newspaper 44 46
Word of Mouth 23 34
Brochure 42 40
Other 15 15
Flyer 5 7
TV 9 8
Radio 9 13
Website 10 11
Magazine 5 4
E-mail 4 3
  
4.  Have you ever attended Artown before? 
Category 2005% 2004%
Yes 78 80
No 20 17
No Response 1 1
Don’t Know 1 1
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5.  How many Artown events have you attended and plan to attend from July 1 - 31?
Category 2005% 2004%
1 to 4 38 40
5 to 8 32 33
9 to 12 13 13
13 or more 12 7
No Response 5 7
  
6.  How likely are you to attend more cultural performances in the next year as a result
of your experience at Artown?  
Category 2005% 2004%
Extremely Likely 49 51
Very Likely 35 33
Somewhat Likely 12 12
No Response 2 1
Not very likely 1.6 2
Not at all 0.4 1
  
7.  When you attend an Artown event do you also:
Category 2005% 2004%
Restaurant/Purchases food or beverage 66 65
Gambling/Casino visit N/A N/A
Shopping 10 17
Hotel/Lodging 2 3
Participate in recreational activity 10 9
Other 3 5
None of the above/No response 9 1
  
8. Are you male or female?  
Category 2005% 2004%
Female 67 69
Male 31 30
No Response 2 1
  
9. What is your race/ethnicity?  
Category 2005% 2004%
Caucasian (not Hispanic) 86 88
Hispanics 1 3
Asian/ Pacific Islander Descent 2 2
African Descent/ Black 2 2
American Indian/ Native American 5 2
Other responses 2 1
No response 2 1
  

2005 Final Report [33]



10. What is your highest level of education? 
Category 2005% 2004%
Post Graduate 28 26
College Graduate 32 35
Some College 22 21
High School / GED 5 9
Vocational School 3 3
High School 2 1
No response 7 5
  
11. What is your occupation?  
(Respondents selected multiple options.Percentages are calculated on number of surveys gathered.)
Category 2005% 2004%
Executive or Professional 26 32
Technical 6 4
Clerical or Office Worker 6 4
Sales 4 4
Skilled labor 2 4
Retired 20 21
Manager or Administrator 11 9
Student 6 9
Military 1 1
Other 8 7
Homemaker 7 5
Part Time 5 3
Self Employed 8 9
Arts Professional 2 3
  
12. What is your approximate combined household income?
Category 2005% 2004%
Less than $49,999 18 25
$50,000 to $74,999 18 23
$75,000 to $99,999 21 15
$100,000 or more 24 21
No response 19 16
  
13. If you are from out of town:  
Did you come to Reno specifically for Artown? 
(2005 data is based on 27 respondents who indicated by zip code they were from out-of-town
and also answered this question.  2004 data is based on 72 respondents who indicated by 
zip code they were from out-of-town.)  
Category 2005% 2004%
Yes 43 44
No 57 5
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How many nights are you staying?  
(Based on 18 respondents who provided out-of-town zip codes and answered this question)
 Number Percent
One 2 11
Four 3 16
Six 3 16
Seven 5 27
Ten 1 5
Thirteen 1 5
Fourteen 2 11
Forty-four 1 5
  
14. Would you recommend northwest Nevada as a cultural destination to others?
(Responses from those indicating they were from out-of-town.) 
Category 2005% 2004%
Yes 86 82
No 6 9
No Answer 8 9
  
15. Have you gambled at a casino in northwest Nevada within the last 30 days?
(Responses are from those who indicated they were-out-of-town)
Category 2005% 2004%
Yes 22 26
No 71 67
No Answer 7 7
  
16. How did you travel here?  
(Responses are from those who indicated they were-out-of-town)
Category 2005% 2004%
Car 76 76
Airplane 18 19
Bus 3 5
Train 3 0
No Answer  11
  
17. Do you consider returning to Reno for any of the following reasons?
Category 2005% 2004%
This event 9 12
The Artown Festival 13 13
Another arts/cultural festival 13 13
Visiting family/friends 10 19
Business 7 8
Conference 6 2
Gambling 6 2
Outdoor recreation 3 8
Vacation 13 7
Shopping 12 9
As a place to live 4 3
Education 4 4
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Audience Quotes

“Artown is the best thing that ever happened to Reno.” 

“The Little Red Book is THE BEST- I will actually attend more events 
because of it! Do it again!” 

“Please keep this wonderful event going (Artown)! It is one of 
the best things about this city and a month to look forward to!” 

“Artown is a crown jewel for Reno-keep up the great job!” 

“Wonderful schedule of events. We would have attended more 
if we were Reno residents.” 

“Artown is a magnifi cent event. I talk about it to 
anyone who will listen.” 

“Excellent!! It makes me very proud to live in No. NV and have such 
exemplary cultural events.” 

“Artown is awesome! I love that events like this 
bring people to downtown.” 

“Excellent selection of activities.” 

“Artown is the best thing to happen to Reno! The little square 
booklet was excellent-well organized and the right size to carry 
in a purse. I use it all the time, and have attended more events 
because of it. Good job!” 

“Love it [Reno] for Artown - the Bay Area is wonderful, 
but Artown a close #2.” 

“Thank you for all the excellent organization, 
variety, and advertisement.” 

“THIS IS AWESOME!!” 
“We love Artown!” 
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To Whom It May Concern,

I would like to sincerely thank the people who brought the Missoula Children’s Theatre to 
Reno, NV for the 2005 – 2006 school year.  My name is Jim Frost and I teach fourth grade 
at Veterans Elementary School.  85% of my class is learning to speak English.  Also, approxi-
mately 90% of my students are on the free or reduced lunch program.  Needless to say, most 
of my class don’t have the opportunity to participate in children’s theatre or to see many live 
performances.

The Missoula Children’s Theatre provided a perfect opportunity for my students to experi-
ence actors and acting.   The two actresses were enthusiastic and had very useful informa-
tion to share with my students.  My class was engaged the entire time and enjoyed the 
presentation thoroughly.  I believe that it will be diffi cult for me to fi nd another small group 
experience that will be so interesting for these kids.

Thank you again for the opportunity,

Jim Frost
Fourth Grade
Veterans Elementary
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Auburn Journal, June 13th, 2005
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Sacramento Bee, June 19th, 2005



San Jose Mercury-News, June 26th, 2005
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Reno Celtic Celebration, July 24th, 2005
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Reno Gazette-Journal, July 24th, 2005
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Reno Gazette-Journal, June 27th, 2005
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Reno Gazette-Journal, July 30th, 2005
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